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Design to Inspire
NEKIZIT

Company Profile

Established in 2003, PANORAMA has been focusing on planning and designing large-scale commercial projects including Hotel,
F&B, Entertainment, Retail and Showflat. Since its establishment, PANORAMA adheres to designing unique experience through
“Story-telling” principle, pays attention to cultivate and discover creative talents, takes the good faith as the basics, holds firm
professional attitude, keeps excellent and innovative spirit. PANORAMA has established strategic partnership of mutual benefits
with its clients and has successfully planned numerous Hong Kong and China famous brands.

PANORAMA's planning and design team offers a blend of creative and marketing skills brought together to produce unique and
lasting quality design solutions. These solutions consider location based importance, target markets, trends, budget requirements
and operations for every size and type. Each environment is assured of a dynamic, vibrant and unique character in its own right.

The company provides consultancy services in Interior Architecture & Branding Solution and receives over 50 international awards
awards including US’s IDA Design Awards, JCD Design Awards Best 100, FRAME Great Indoors Awards Nominee, iF Design Awards
China, China’s Most Successful Design Awards, The Ring - iC@ward International Interior Design, Asia Pacific Interior Design
Awards, Hong Kong Designers Association Global Design Awards, Perspective Design Recognition Awards and Design for Asia
Awards Finalist. Projects have been featured in numerous international design magazines & journals, e.g. Netherland’s FRAME,
Japan’s World Hyper Interiors, Singapore’s ISH & d+a, Korea’s Interior World & bob.
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Founder
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Horace Pan Z&E#

Horace Pan, a Hong Kong design figure famous for creating story-telling and unique spatial experienc
obtained his Bachelor of Arts degree in Interior Design and Master of Arts degree in en from

University. He established his award-winning design practice PANORAMA in 2003.
Pan is frequently invited to be the guest speaker of international design conferences and seminars. He
the field of design education and is the assistant professor at School of Design, the Hong |
Chairman of the Hong Kong Interior Design Association and 2011-14 Executive Board
Architects/Designers (IFl).

Pan received Hong Kong Ten Outstanding Designers Award and China Ent '. j
among the 10 invited international designers in 2011 Taiwan International Ir sign Exhibiti
Outstanding Achievement Designer Award in recognition of his contributi he interior indus
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Project Direct S
e - Cyrus Mok EE4

Cyrus Mok, one of the devoted Hong Kong interior designers who has
obtained his Higher Diploma in Interior Design from Hong Kong Design In
in the relationship between branding design, space and management.

Cyrus strives to make every endaevor in boosting the appreciation of un
which include F&B, retail, hospitiality & clubhouse.
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Creative Director - ‘ =
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Leo Kwok completed his education at the Hong Kong Polytechnic University, obtaining a Degree in Graphic-De ig
Diploma in Design (with distinction). After colleage, he worked for reqowned advertsing a : t

included United Airlines, Coca Cola, Microsoft, Standard Chartered Bank, Sheraton Hotel » otel. . ;
After leaving Advertising Agency, Kwok joined Panorama as creative director, foc sing o ‘
E

g ign and strategy. Proje
Arts and Crafts Rebranding, Red Box, Qi Pai China, Freebird China, Al Tim&(Nanjing), A X s, Skyjet Bombardier, Acce

-~

Asian Game 2009 Co Ltd., Hong Kong Governement and Pageone Bookshop Group also a Full Member of the Hong
Association. by

Kwok's works were awarded in Hong Kong 4As Awards, Hong Kong Designer Asso ‘Awards, Design for Asia Awards, IDN Desig
Gilbert Golden Quill Awards and published in HK Designer Annual, Design-Alman a, Chinese Cul | e&gn assics Annual.
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Major Clients

California Red Ltd.

China Resources Retail (Group) Co., Ltd.
Chinese Arts & Crafts (HK) Ltd.

CRCare Co., Ltd.

GALADY

Guangdong Free Bird Fashion Co., Ltd.
Guizhou Honki Real Estate Development Co., Ltd.
Handerson Land Development Co., Ltd.
Hong Kong Ocean Park

Kobron

Mission Hills Group

Nanjing Zhengwang Development Co., Ltd.
Qi Pai China

Red Box Ltd.

Red Earth Production Ltd.

Seaport Catering Co., Ltd.

Sun Hung Kai Properties Ltd.

The Swank

AOKANG Group
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HKDA
GLOBAL DESIGN
AWARDS

20_11& ha+dawards
Major Awards

[E==p by
35 E=N é( Iﬁj e 2015 IF Design Award, Skytel

2015 IF A3, REHE

e 2014 The TID Award of Commercial Space, Skytel
2014 b2 [R] KTIDS, K[HE

e 2014 Finalist (Bar or Restaurant), FX International Interior Design Awards 2014, Atlantis Blue
2014 HEEFXERE IS 1T AFE2014 (BETALF) %8 A, Atlantis Blue

e 2013 Modern decoration international media award 11th (2013), annual club space award, Parkview Club
2013 51— i (2013) BRACKE M [F R AL 20 o 25- 4R B S T s AR 2, AA il 22 i

e 2013 Modern decoration international media award 11th (2013), annual outstanding designer award
2013 55— (2013) B ERRA AT = AR AR

* 2012 China's Most Successful DESIGN Awards 2012 - Izakaya Singer
2012 HER A% T RTE 2012 - ERETE

* 2012 China's Most Successful DESIGN Awards 2012 - Parkview Club
2012 th[E AT APE 2012 - fEPiiC T

e 2012 China's Most Successful DESIGN Awards 2012 - StarEight
2012 HE RN ASE 2012 - EHES

e 2011 Bronze (Retail Category) Global Design Awards 2011 - Retail, I-Blog
2011 F #4112 Global Design Awards 2011 ZXE 1472, I-Blog

e 2011 Bronze (Retail Category) Global Design Awards 2011 - Retail, Kobron
2011 F % Tit/i£Global Design Awards 2011- EE {404, =5

e 2011 Design Excellence: Restaurant, ha+d Awards 2011, Made In Kitchen II
2011 ha+d #i+AR222011 - BIRHBNE LR, B 5 HlEN

e 2011 Merit (Hospitality and Entertainment) Global Design Awards 2011, Made In Kitchen
2011 T3 11)iT/r4Global Design Awards 2011 4 H1/ IS5 (1 522, 55 il

e 2011 Merit (Hospitality and Entertainment) Global Design Awards 2011, Made In Kitchen Il
2011 F 3% 11)liT/}4Global Design Awards 2011 4 H1/#ASEE AT (8 522, [ 52 il 11

e 2010 Best 100, JCD Design Awards 2010, DJS
2010 HAICDE 1A 2010 A FF 10078, 23

e 2010 China\'s Most Successful DESIGN Awards 2010, I-Blog
2010 20104 & ERR 1% 1A, 1-Blog

e 2010 China\'s Most Successful DESIGN Awards 2010, Made In Kitchen Il
2010 201045 Hh[E i DS 1A, B Al 1

* 2010 Innovation China 2010
2010 2010 [E (LT GIHT 15

e 2010 Perspective Awards 2010, Certificate of Excellence in Bar or Restaurant Category (Interior Professional), Made In Kitchen Il
2010 B ZE N1 TR 512010 — IS B BE T B FFEE, [ E SN

e 2010 Silver Commercial (Professional Commercial Category), International Design Awards 2010, Made In Kitchen
2010 SE[E/IDAEE K 22010 (6l 22 [FIZE R, 57 55 &

e 2009 2nd Place (Professional Commercial Category), International Design Awards 2009, Made In Kitchen Il
2009 ZE[EIDA T AK4£2009 (Ml 22 [H] 251 R, B Fillid

¢ 2009 China’s Most Successful DESIGN Awards 2009, Kobron
2009 20094 & FRERAC T T AH, EE

* 2009 Finalist (Retail Category), FX International Interior Design Awards 2009, DJS
2009 2 [E FXE] 2 N5 11K FE2009 (ZELH ) 1T, 21

* 2009 Finalist, SPARK Design & Architecture Awards 2009, DJS
2009 FE[E 2 K R TR 22009, 98 A, 21
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Major Awards

e 20009 Finalist, SPARK Design & Architecture Awards 2009, Made In Kitchen
2009 & [F] 2 K Fe 15 1R 22200971 38 A B, 6T 5l s
e 2009 Honorable Mention in Restaurant & Bar Category, Asia Pacific Interior Design Awards (2009), Made In Kitchen
2009 A ZE A #EFRFF2009 - BT/ EME R, 5T B il
e 2009 Honorable Mention in Retail Category, Asia Pacific Interior Design Awards (2009), Kobron
2009 A A 1T AFE2009 - BELIF LR, S
e 20009 Jurys Special Selection Awards, Chinese Style-2009 Asia Pacific Interior Design ELITES Invitational Awards
2009 H[EI X, — 200911 K 2 A B S TR 1B R IT e TR 1) 2
e 2009 Nominee (Show & Sell Category), FRAME, DJS
2009 fif ~FRAME, Z&iffi
e 2009 Winner, CBDA China's Top 50 Commercial Interior Design
2009 HrEE S ) — TP B R LA E 1K 15058
e 2008 2nd Place (commercial Interior Category), International Design Awards 2008, Red Box
2008 FE[EIDA 1T AA£2008 (222 (2RI, 2157
e 2008 Hong Kong Ten Outstanding Designers Awards 2008
2008 T AR H A 22008
e 2008 Honorable Mention (Commercial Category), The Ring - iC@ward International interior Design 2008, DJS
2008 <EF5FF — ic@ward<EEk a1 R 22008 (6 |1 25 71 552, 281
e 2008 Silver Awards (Commercial Category), The Ring - iC@ward International Interior Design 2008, Red Box
2008 <EF5FF — ic@ward<EEk 3 N 11K 22008 (R4 125 51 FRAL, 2105
e 2008 Winner, China\'s Most Successful Design Awards 2008, DJS
2008 - izl D18 1A 222008, 2511
e 2008 Winner, iF Design Awards China 2008, DJS
2008 IFtf[E %11 A:422008, 2811
e 2008 Winner, iF Design Awards China 2008, Red Box
2008 IF1[E[ 1A 222008, 21 1
e 2007 Bronze Medal in Retail Category, Asia Pacific Interior Design Award (2007), Chinese Arts & Crafts, Hong Kong
2007 MR ZE A #AR2007 - HERAITRY, FAEHZ
e 2006 Finalist in Spatial Category, DESIGN FOR ASIA AWARD 06, Artistic Palace
2006 IR B 751K 24200675 A #EH2H 5l fo BRAZE (R, KA
* 2006 Finalist in Spatial Category, DESIGN FOR ASIA AWARD 06, Red Box
2006 TV e B 8201 715 R .2006 2 N340 B IS B E i, 2045,
* 2004 Honorable Mention in Restaurant / Bar Category, Asia Pacific Interior Design Award (2004)
2004 7K ZE N #TR22004 - 42T /BRI HHE R
e 2004 Winner in Commercial Design Category, Perspective Design Recognition 2004, Blue One
2004 A% AR 2E2004 — Bl % 11 4H5E 7, Blue One
e 2002 Judges' Award, HKDA Design Show 02
2002 F AT 18202 — TEE K2
e 2002 Silver Award in Office Interior Design, HKDA Design Show 02
2002 TR i IR 02 - T2 2 TR
e 2001 Winner in Residential Category, Asia Pacific Interior Design Award (2001)
2001 MR ZE T A22001 ~ (E R & 5 4
e 2000 Silver Award in Residential Interior Design, HKDA Design Show 2000
2000 T AT i I 222000 ~(F i TR

O FRAM3—

algfich E

INNDVATION CHiNA

e 1Al @

\OR DEg
&
T,
Fraim

FERIN






Location
Area
Client
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- Chengdu, China
- 5800sqgm
- Grand Skylight Hotel Management Ltd.

- EAE
- 5800 F 5K
- REKBEEERRAT

This is a newly opened boutique hotel in Chengdu China. The project
aimed at developing a new mode of business hotel that cross-over DESIGN
hospitality and art-related business to cater the expanding local AWARD
market of art exhibition and auction. 2015

KIAE 2 E RIS R — SRS - BRI E—
TSRS - AEBSEERZAVE - a7 —masngs 1 12214 Awvard
EARBAMARLRERBOTEUFENEHERNTRELD - 2014 SMErRH A



Location

Area

Client
Completion Date
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Hong Kong, China
2000sg m
Bunhoi Group
2015
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The project aims at revitalizing a 50 years old industrial building into a new boutique
hotel by creating unique industrial chic hospitality experience through up-cycling
strategies and pay a tribute to the glory days of Hong Kong in the last century.

AIMBE—ER+ENENETW BEEL - AR RRAREERETE—
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Area
Client
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Chengdu, China
450sq m
Grand Skylight Hotel Management Ltd.

- hE/E
- 450 7K
- BETKRBEEEARAT

o
- 2o 0
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This is a fine dining restaurant located in a newly opened boutique hotel in Chengdu
China that serves Asian fusion food and wine. The project brief required construction of
a new built structure to form extension to the existing building to provide indoor and
semi-indoor dining areas for holding different catering functions to the hotel users.
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Location
Area
Client
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Hong Kong, China
200sgm

Techmerge Restaurant Management Ltd.

- PEES
- 200 FE5K

- Techmerge Restaurant Management Ltd.

~= mm m&ﬁﬁ

Atlantis is a legendary island in ancient Greek myth. Inspired by the legend
of Atlantis, Atlantis Blue is a fine dining restaurant located in Hong Kong
that serves quality fusion food and wine.

Atlantis Blue2— B R T&EE PRI EHITIKE
NBEEFEERE/)NBAtlantis.

BRNBRAET, BF
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- Shenzhen, China
- 600sgm
- QTC Restaurant Ltd.

- EFRY
- 600 F75K
- RIEMET AR AT
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This is a Chinese restaurant serving modern Hangzhou cuisine and spatial concept
of “Butterfly Garden” was adopted to reflect the aesthetics and elegance of the
famous West Lake in Hangzhou.

XZ—EFTTRERIORMMNEERNDET - A "WRE" NRUEER
REMEHE RN PERFTEBNNIEES -
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Client
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- Shenzhen, China
- 340sgm
- lzakaya Singer Co., Ltd.

- ELFEIYI
- 340 K
- XREBE
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Izakaya Singer is a Japanese restaurant in Shenzhen, China. A main scene
of "Dining Room" was created to give a "home" feeling and move the
traditional izakaya's dining experience to a new level of trendiness. Up-
cycling of different found objects provide unique casual dining experience
for the whole space.
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Location
Area
Client

T E ith =
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- WuXi, China
- 700sgm
- Star Food Service (Suzhou) Inc.

- dELH
- 700 375K
- E7HERRSBRAT

A historical re-vitalization design strategy was adopted to preserve
most of the original building features with addition of new mezzanine
structure to maximise the spatial potentials and turned the old
warehouse into a hip F&B landmark.

RUBISZENEENENENIHCEMMUMERH, REEAR
MRFWRBNIR - MRAREEWAKRREN 7 oI HZEE, &
B AR B R ZARIIA BB TR IAT -




Xuzhou, China

Seaport Catering Management Co Ltd.

XEEARAT

This was done by adopting design strategy of creating a
total “inward looking” scheme with the help of a man-made
landscape. Context and languages of traditional Chinese
landscape painting were re-interpreted to complete the
dining experience.

RBUPRATREBNZEEESHE FSRATIEW, K
AEETETARNE, EREEZHAERESHRN
ESTEWNEELLKZS -
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Location
Area
Client

T B 3 52
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Xuzhou, China
2000sg m

Seaport Catering Management Co., Ltd.

P EHRM
2000 F 57K
BENBRRYEEERAT

The design strategy aimed at creating a
unique dining experience by reinterpreting
various beautiful scenes of a "lake".
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Area
Client
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Shenzhen, China
3600sg m
Parkview Club Co., Ltd.

R
3600 F 557K

AL EAEEAT

Super-imposition & eclectic mix of various Eastern & Western cultural
motifs were used to bring sense of imagination / surprise / fun to the
customers when they travel along the whole entertainment space.
Contrasting styles of Furniture / Lighting / Color / Material / Details were
strategically selected to serve functional & aesthetic needs.

BUBHEFARASGUEEM AN TEAERENERE, EIE
ERAPHRFBEROBENIRELUR KRR - ZPTNBARITHHE ]
¥, e sk R —tHT E S T Rt E, EAEFZ RN -




Location
Area
Client
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- Guangzhou, China
- 4300sgm
- California Red Ltd.

- REIM
- 4300 F 753K
- I ERABRAE

Various tones of Grey and Magenta was chosen as the key color scheme to
provide a darkened envelope and to create the right mood for singing pop
songs. Glossy and matte finishes were applied on ceilings, walls and floors
in different zones to create illusion and mysteriousness.

EPNRUHERBHEUARNKMEALSRENE - BE—TMRENE
WHIE - EEEENSR - \EE - RT6MR ~ iRk ER AR 72 5%
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Location
Area
Client
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Hong Kong, China
1700sg m
Trico International Ltd.

hEEE
1700 75K

Trico International Ltd.

B
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Sound wave in the form of curvy & straight lines was chosen as the motif
throughout the interior space. The super-imposition of various forms of sound wave
with different tones of blue light helps to define the brand identity.

BEAMHAMBNERERFEAZERNEENER - AESIBENE T HER
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Location
Area
Client
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- Hong Kong, China
- 150sgm
- Chinese Arts & Crafts (HK) Ltd.

- FEEE
- 150 F 5K
- hZ(EEB)BRAST
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The interior & C.I. design strategy adopted was to make use of cut shape
“facets” of diamond & jade to generate a unique identity for the brand.
The interior design made use of the metaphor of interpreting the retail
space as a glowing gemstone to contain the two different types of
prestigious merchandises for the customer to explore.

EEAMEWFE R E - A THAMBRARERN "EHE L R
BRI R - 7T BRRIRTMUR - BWYZEEZR - "=
I - ERE-EYA - FREHAFMAVES

¥
i

-y A
-

NS
-
o 5‘3 -
(4

o

"‘ — 0
o & L1 I




S| S ==

Location
Area
Client

ISR uf=t
I E ER

5P

> e o

on >J,=L'f_€~“ W) AKTS 8 COATTS

B -

FE E' L

TR

| Mgusd ..Ilu[ B By

974 .

-

.;': [ =

Hangzhou, China
280sgm
China Resources Retail (Group) Co., Ltd.

hE M
280 F 5K
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The interior design strategy adopted was to project the brand identity
through contemporizing Chinese aesthetic elements in a subtle way. The

shopping space is a big "Wooden Treasure Box" to contain different types
of prestigious gifts.

KENRUHERZEADBNE T PEZFERMN MBI - BHE
BIER"AGEFLZ " WE WA - BEIARRA Y SASHF0BE=m -
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Area
Client
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Hong Kong, China
230sgm
Chinese Arts & Crafts (HK) Ltd.

TEEE
230 F K
ERAEEERABRAT

2 ! =
The interior design strategy adopted was to re-interpret the brand identity
by re-visiting the potential Chinese aesthetic elements in a contemporary
way. To achieve this, the interior design made use of the metaphor of
interpreting the shopping space as a "Chinese Gift Box" to contain
different types of prestigious gifts inside.

PZHERRIT - SENSRNBEEHEAPENBEERFTER -
VEFER @A NME - JIE - FEZMNEARIUAT "HEEE ) BH
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- Chengdu, China
- 1700sg m
- Kobron Group

- PE/RE
- 1700 53K
- M IEHRMERBRE AT

The design strategy adopted was to reinforce the brand identity by re-
interpreting the aesthetic elements found in our “urban” context. Making
the 3-leveled shopping space as a giant "shoppingscape" for customers to
explore the different collections of merchandise at different zones.

BITPBEIN "MR"BXPHEZTRETEMEE - Fofmhg
REREMAND N=—ZFZEHZBER - ITEANBY N R
(Shoppingscape) « iEREEARNEE EESHAMEEMITOE P
RIARIM -
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Area
Client
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Hong Kong, China
40sqm
Left & Right Ltd.

b EEE
40 SFF3K
Left & Right Ltd.

_

White-paint spatial envelope and brown timber veneered display units
were firstly set up to provide a clean & minimal setting to highlight the
Japanese touch as well as outstand the forms & colors of the
merchandise. Enrich the otherwise monotonous eyewear display
methods.

ERHE EERNNESReARRE L —f H S BIEEE, REFARM
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Location
Area
Client
Completion Date -
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- Wuhan, China
- 1700sg m
- New World Property Development Co.Ltd.

2015

- PEERN

- 1700 F75K

- MR KR ERAT
- 2015

This project made use of natural and human design elements to create

chic and luxury environments for this up-market clubhouse and
serviced apartment.

KINBIZAAXBARARAMERRIT TRRITE— PG - BRNES
REFFBRRFALE -




Location

Area

Client
Completion Date
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ST HEA

Shenzhen, China
1300 sg m
Landcom Group
2015

R
1300 75K
=TEM~FAERAT

The spatial language of this villa made reference to Chinese Courtyard House,
various functional zones in different floors surround the central swimming pool
‘courtyard’ and express the natural beauties of mountain, sky, water, wood and
stars in an abstract way.

IEMBEERITESERANEREMWHPRICULEWMAPEN SR ZPEE -
BEARNEXES PENPOHL - MESHRFIEREIMLK - K2 -~ 7K
A RESKBRTRZES -
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Media Interview
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NATIONAL

Doors closing on
design ‘cowboys’

Barclay Crawlord
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Chinese Arts &
Crafts Re-brandin:
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FOCUS ON MASTER
— HORACE PAN
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Do evergthing with PASSION,
M find the meanirigiof life.;..
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Personal Honor & Public Duty

Hong Kong Ten Outstanding Designers Awards 2008
2008 & E+ARHIRITITAR
Q China Entrepreneur Awards 2010
& ,b 2010 PERFHF AU E
v Hong Kong & Shenzhen Outstanding Achievement Designer Award
FBRE MR ITITAXR
Assistant Professor, School of Design, Hong Kong Polytechnic University
BB T AFRITZ IR AR HE
ifi Vice Chairman, Hong Kong Interior Design Association

BEEZARITHZEIZK

Chairman, Hong Kong Interior Design Association, 2010-11

BEBZERNRITINMEEEK 2010-11

Director, Hong Kong Design Centre, 2010-11

FBRITPOES 2010-11

Executive Board Member, International Federation of Interior Architects/Designers, 2011-14
IFIEIPRZE NS/ THTELE2011- 14

u " Judging panel member, Hong Kong Young Design Talent Awards, 2008-09

é EEBFRIT A BAKIFZE 2008-09
=) Vice-secretary General, Hong Kong Federation of Design Associations, 2010-11
BBRITZSEIMWFE 2010-11
HKTDC Design, Marketing & Licensing Services Advisory Committee Member
BEBRAKRBRI - M REMNENRSZREmIO
Admission panel member, Design Incubation Program, Hong Kong Design Centre
BRI P ORI ONIEF T X E
PM (I’ S 1A Advisory Panel Member, The Hong Kong Council for Accreditation of Academic and Vocational Qualifications
Admission Panel Member, Police Married Quarter (PMQ) project
BETUAMBENE

hkc

Hang Kong Design

BEEHRER
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Interior Design Identity
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Personal Honor & Public Duty

5 | 2011-2013
G TR IFI Board

D oo proest guidelin What is IF1?

- The International Federation of Interior
loBalEXCEnence i s y Architects/Designers is the global voice
PP P Archibecba/Desig ) o and authority for professional Interior
discussio Architects/Designers. IFI is the sole
IFI INTERIORS DECLARATION, _international federating body for Interior
- | "Architecture/Design organizations, and [
- - g™ . - IHV ;f,:::,s acts as a global forum for the exchange
apdda 5 . _ €99 W and development of knowledge and
e it e D 0 e . experience MORE...




BEAE T Contact us

ik Address 1 13/F, FOO HOO CENTRE, NO.3 AUSTIN AVENUE, TSUMSHATSUI, KOWLOON, HONG KONG

Bxegeaig Tel | (852) 2317 7850
wWis Website + www.panoramahk.com

BBFE4 Email ' info@panoramahk.com



