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Reda Amalou and Stéphanie Ledoux, delivers Maison Krug’s .

~ new champagne-making facil ity in Ambonnay, embedded

in the heart of the Champagne region in Fran Cegt -
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A NEW VISION OF THE
CLOS D’AMBONNAY
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Delivered in April 2024, 'Joseph’ — Krug's new champagne-making facility
in Ambonnay — complements and enhances the Krug Family House project in
Reims, delivered by AW?2 in 2017. In both projects, the objective was to tell the
story of a distinguished champagne house and its world, to pay homage to its
history, and to guide it into the future. In Ambonnay, two new aspects of this
rich heritage are explored: the fascinating process of champagne production, and
Krug's commitment to integrating harmoniously into the village of Ambonnay,
showcasing its local terroir. ‘Joseph’ — named in homage to the champagne
house's founder, Joseph Krug — was designed to restructure and centralise the
oenological activities within a modern, functional building that would be pleasant
to work in and provide the best possible conditions for the staff. The aim was to
showcase the champagne house’s work, in total harmony with its physical and
human environment.

The project features two large naves housing the new cellars, whose curved
forms and copper tonalities blend the architecture into its part urban, part vineyard
surroundings. The layout of the building illustrates this duality. On the side facing
the vineyards, the interplay of the millstone walls, the expansive rolling landscape
and the newly created gardens position the naves in a green setting. On the side
facing the village, the facility’s working courtyard opens onto the Place Barancourt,
with the careful design of the perimeter fencing, which showcases the ‘K pattern’,
emphasising the finesse of champagne. Inside the wine cellars, one discovers
what makes Maison Krug so special: the ageing of wines in oak barrels and their
unique champagne-making process which leads to the most generous expression
of champagne from the region, from its native landscape, strengthened by its past
and fully in tune with the energy of today.
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THE ARCHITECTURAL PROJECT:
BETWEEN THE VINEYARDS & THE VILLAGE

The "Joseph’ project offers a new perspective of the Clos d’Ambonnay -
Krug’s historic walled vineyard plot — and its activities, as well as a renewed
relationship with the village. Its location and orientation reflect the bond that
the project aims to forge between the vineyards and the commune. As such, the
project features two curved roofs that echo the curves of the oak barrels.

The roofs come to ‘rest’ on a platform, symbolising the project’s roots with
the site. To protect the courtyard, a lightweight fabric canopy connects the
cellars. The central building sets itself apart from the volumes of the wine cellars
through its geometry and layout. This organisation creates a workspace on the
village side, with the working courtyard opening onto Place Barancourt, and
gardens on the vineyard side, in transition with the Clos. The geometry of the
volumes has enabled the opening up of viewpoints and natural lighting to be
enjoyed in most of the spaces.

Viewed from the village, the building has a vast courtyard and a distinctive
urban facade facing Place Barancourt. Viewed from the vineyards, the building
appears more horizontal and less prominent, making the most of the topography
of the natural terrain, which allows the building to be partially embedded on the
side of the Clos. Here, a belvedere terrace provides a reception and tasting area
overlooking the vineyards. The architecture is both contemporary and refined,
but also in keeping with the scale of the site, blending perfectly with its local
context.
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MAIN OUTDOOR AREAS

At the heart of the project, the Clos d’Ambonnay remains untouched. Between
the two wine cellars is a garden overlooking the Clos, designed as a gentle transition
between the vineyards and the building. On the other side of the project, the redeveloped
courtyard concentrates most of the operations visible from the exterior.

THE MATERIALS

The roofs of the two large naves are made of laminated timber structures clad
in textured copper-tone aluminium. In the central area, the courtyard is covered with
a stretched canvas canopy. The entire ground floor is made up of pre-cast walls with a
textured brute concrete finish. Two large metallic 'K pattern’ motifs in Corten steel clad
the front of the wine cellars on the village side. Overall, the colour palette matches that of
the surroundings. The copper tones blend in with the local roof tiles, whilst the dark brown
joinery echoes the landscape.

ENVIRONMENTAL FEATURES

The project has been awarded a High Environmental Quality (HQE) certification
with an ‘Excellent’ rating in recognition of the building’s good practices and
sustainable features. The champagne-making facility is powered by renewable energy:
an aerothermal heat pump and free-cooling, which limits the use of air conditioning. In
addition, new operating methods have been introduced to significantly reduce water
consumption thanks to hygrothermal management of the wine cellars.

The choice of materials, high-performance insulation and natural lighting all help
to keep energy consumption to a minimum. The champagne-making centre is also
equipped with motion detectors for all valves and lighting. A number of architectural
features have been designed to limit direct sunlight into the wine cellars, including
extended roofs and the installation of louvers.

With its "Excellent’ High Environmental Quality certification, the building incorporates
a stringent environmental approach through its materials, high-performance insulation
and natural lighting. All these elements contribute to minimal and optimised energy
consumption. In addition, the building consumes no fossil fuels.
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ABOUT
KRUG CHAMPAGNE

Krug has always upheld its reputation as the first and only champagne
house to recreate prestigious cuvées every year. The champagne house was
founded in 1843 in Reims by Joseph Krug, a non-conformist visionary with an
uncompromising philosophy. His dream was to produce the best champagne
every year, regardless of variations in climate. By respecting the identity of
each plot to preserve and enhance the character of its wine, and by building
up a vast library of reserve wines from many different years, Joseph Krug was
able to fulfil his dream.

With a groundbreaking approach to champagne production, he decided
to go beyond the notion of vintage to create, each year, the most generous
expression of champagne. As a result, he founded an exceptional champagne
house, whose champagnes are all prestigious cuvées. Six generations of the
Krug family have succeeded one another, and continue to perpetuate this
dream, whilst enriching the vision and savoir-faire of the founder.




THE STUDIO

AWZ s an international architecture and interior design studio led by partner architects
Reda Amalou and Stéphanie Ledoux. For over 25 years, Reda Amalou and Stéphanie
Ledoux have both played active roles in the company and are personally involved in
the architectural design of all projects, from the scale of the architecture down to the
furniture.

AW?2 is based in Paris and Montpellier, with a partner office in Ho Chi Minh City,
Vietnam. In 2022, AW2 created a dedicated outpost for their Swiss projects in the centre
of Geneva.

With projects in 40 different countries, the studio has accumulated a wealth of
experience that is internationally recognised for the quality of the projects. Luxury
hotels and high-end interiors now form a major part of their portfolio. AW? has also
successfully completed other types of programme, such as schools, private residences,
offices, facilities, and wine cellars in the Champagne region.

The studio’s work has won numerous awards, including notably Le French Design 100
Award in 2024 for Six Senses Crans-Montana, a German Design Award in 2024 and the
Prix Versailles in 2023 for the Banyan Tree AlUla Resort, nominated also for a MIPIM
Award in 2023 in the Best Hospitality Projects category, a MIPIM Best Hotel Award
for Six Senses Con Dao, and Le French Design 100 Award for Banyan Tree AlUla. The
studio has also been nominated four times for the Grand Prix AFEX de I'Architecture
Francaise a L'Export for Six Senses Con Dao in Vietnam, the Lycée Francais d’Amman
in Jordan, Ani Private Resort & Art Academy in Sri Lanka, and Kasiiya Papagayo Eco-
Lodge in Costa Rica.

OUR APPROACH

Our approach to design is more an open working process rather than a strict theoretical
or stylistic framework by which we abide. For us, architecture is more a question of
method than style. The basis of this approach is first and foremost an ‘open’ approach
to the project, founded on the notions of idea and context.

AW? designs projects in the most eco-responsible way possible, minimising the use
of fossil fuels and favouring the use of local products and resources, with a view to
achieving internationally recognised certification wherever possible.

The studio’s work can be articulated around four key steps:

1. Intelligence of place, or understanding the site in all its richest characteristics

2. Context feeds the idea, or knowing how to read the cultural, environmental,
programmatic and economic context

3. Bio-sourced materials, or using the most immediate resources

4. Architecture as a response, or designing projects that respond to both the problem
and the context



Photos ©Léo Ginailhac, Romain Berthiot, AW?2
Drawings, sketches ©AW?
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