Project name : Pathumthani Gold Shop

Architect : Archimontage Design Fields Sophisticated

Interior Designer : Archimontage Design Fields Sophisticated

Landscape Designer : Archimontage Design Fields Sophisticated

Location : Pathumthani, Thailand

Architect in Charge : Cherngchai Riawruangsangkul, Akeanan Janeium, Suphot Klinaphai,

Thanakit Wiriyasathit, Kiattiyos Chaksupa, Tanakul Chukorn, Ponthip Nuntasan

Area : 2,060 sq.m.
Project Year : 2016
Photographs : Wison Tungthunya

Profect Description

This 2,060 sg. m. building consists of two main parts: gold shop and residential area.

This piece of land in Phatum Thani, a suburb of Bangkok, is large enough to build two separate buildings
but the owner decided to build only a four-storey multifunctional building due to security and financial
reasons. This building has a gold shop on the ground floor, an office on the first floor, a small manufacturing

space on the second floor and a residential area with five bedrooms and leisure space on the third floor.

For Chinese people, who mostly run gold business in Thailand, red color is a symbol of prosperity. Shop
decoration usually follows this convention, making red color a characteristic of gold shop. No alienation and
not necessary to be re-introduced, this new building maintains the gold shop color code by using red color as
means for communication, particularly at the front of the building to let customers know where they are. This

building is higher than a typical gold shop but red color gives it a gentle and friendly look for its customers.

Besides mechanical protection system, bar is another tool to protect the building from invaders. Bar is
essential for both practical and aesthetic reasons. Stainless steel bars in different sizes cover the entire
facade. They respond to a huge glass wall to create pleasing appearance for the building. The shine surface

of stainless steel also adds glamorous characteristic to the shop that sells precious metal-gold. Highly



experimental, this building perfectly reflects the vision of the second-generation gold shop owner of the

Eastern world.

=
iﬁﬁlazlaﬂﬂtﬂidﬂﬁi

2IANIVWIANUA 2,000 @33, Usznavlddrusinldzaunangasainia unasuaztinunnaide

dAa a

vunauAulngludsniadnumil WesdSumnazaanginny inzhisnasmnadunnaaihe WrvesananInd

o
[ '

%ZLLUﬂﬂ\‘lﬁﬂ\‘lﬁl%l‘ﬁ’ﬁaﬂaaﬂLﬁ%ﬁadﬂ'lﬂ’]ivLﬁ LL@i@hUL%@N&L%GGT]’IS@LL@{IWH’] anulaaany wazsudseanm

= > v A, o = & A ! o o o Y .
q@mmuaaﬂmﬂ Wummﬂusl,u%mmmi I(ﬂilﬂ amgam%mmu weantdudIBIIUNes SIUNNUNTBNEIB

¥ '
A A a '

a & X P { ' . @ A & & & o &
mmimﬁnuﬁowmmNammﬂUauﬁm%:ﬁﬂmﬂLﬂumﬂimmagmﬂ TINIANADELTU 1 UATTU 2 NUTH
3 uay 4 gﬂﬁ?’ﬂaiﬂﬂuﬁuﬁw‘”ﬂmﬁ'm?ammzﬁ’ﬂﬂd’lLﬂuﬁwmwsw:msgﬁwﬁamau 5 #1249 WIBNNURIY

(%

NHOWULAZEUNUINIT.

ausysutiipnaashunasdludasinondsznaunssnlngdnduawdessduaziainfuasfofuing asuu
v & A \ aa 4 & 9 & A a
nsanuasuIsRamIwItanube i auwunuiduensnsaivessnulsznaunmsUssinnilylasdSens
2 o v o s‘dv v v a A A A . P v v &
lassmsidsinmaaansoiilissmiasfuasdueissiiofomsnanvesenamslasawizmduninsunivue
A 19 el g o Yo o oA a a roa ¥
whaldldianudanuen lidasyhanaiinaulwi iWenuivwwavasananfgslngiusrsuavesitunes

) a o wa g P 8 a
‘YI’JVLiJUdﬂz%ﬂl%ﬁLLﬂdu@%Nu’Ja‘lluﬁlaﬂ’n&lgﬁﬂl,ﬂuum‘s.

A a 4 o k1 o . 4 v o A A o
WAL AAANITINNNUREANY ATNTITNAIWENAHEINNTLUUY8INUaIANTHIMATIN LAY FINTINaTIINS
Unuanngfaazynin ﬁa@nmammi ARONLKIEENLIDININBNNNG B IS a:dawaﬁm’%awmmwiﬁﬂﬁam
mmﬁgmmmﬂmﬁummumaﬂazmmﬂ %aﬂaa@ﬂszmuﬂquﬁwﬁammséﬁwﬁmauﬁaﬁuLLWﬂLﬁ?%ﬂsau

o @

nazanfulngimaduang naldguiulsfudsnuiaainsnimuald miidmivihguauimunvesia
A > % o a A A o ) a =
suanlay Wanudasussuanazldazauszfuinefesnsnzdszinnaasanansauar uyadnnilizeslasnis

{ U A 1 U
Aduunasdaduvasdenlude.

v o ¢ &

ﬁ'uuhmwﬁauﬂui”mwaagﬂuuﬂ%ﬂﬁﬁwmwumﬁm maag&fn’%miéuaﬂﬁﬁﬁay AU WazSanladingn
NARDIAUNINAIFINUALNITNL DB NN LRI UEANA LaNaz I uaNo199: LT wanUazY waanAITWNINNUTALIN

INARBLAY FIRTUIUNDI.



