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OFF THE WALL: NEW ART FEATURE CELEBRATES HEINZ HISTORY
'Wall 57' by Acrylicize unveiled at new Innovation Centre

"I thought it was going to be a piece of Art but what it's turned into has taken a life of its own" – Joel Bearden, Heinz brand communication manager
A BESPOKE mixed media wall dedicated to the pioneering and ever-evolving history of Heinz has been unveiled at the brand’s newly opened European Innovation Centre in the Netherlands.

'Wall 57', designed and built by London art collective Acrylicize, stands 3m tall and 20m wide in the Centre's atrium. Serving as a visual showcase and exploration of the brand, both past and present, the wall demonstrates an inspired layout and design that focuses on the concept of innovation.

Initially conceived as an architectural feature, which formed part of the wider building project in Nijmegen, undertaken by interior architects Strategy Plus (formerly DEGW), Wall 57 now stands as the building’s focal point, fusing elements of art installation with architectural detail and proving Heinz’s revolutionary creativity throughout the past century.

James Burke, creative director at Acrylicize, said of Wall 57: “Working with Heinz on this monumental project has been a rare and extraordinary opportunity to get under the skin of a brand that means something to us all. It’s been so much more than beans and ketchup, with the Acrylicize team travelling to The Netherlands to explore the brand’s archives and convey the results through art.  

“We’ve created a one-of-a-kind experiential archive of the entire Heinz brand, with no soup can left unturned. We’re inviting the viewer to engage and interact with the wall, to uncover the many layers and to learn more about the Heinz history from the past 100 years.

“It’s been an honour to collaborate on a piece of history. We hope that what we have created will stand out as something unique, as a piece of art and heritage, and as something that doesn’t exist anywhere else in the world – much like the Heinz brand itself.”

Divided into five areas, the wall reflects the brand’s key pillars of innovation: packaging, production and distribution, marketing, the iconic products and recipes and the brand philosophy. 
To draw these foundations together, Acrylicize took a lead from the iconic Heinz branding and the recognisable logo, designing a wall layout using the famous Keystone shape. Overlaying the logo multiple times, they have created a unique network of 57 'windows'. Each of these windows tells an important story about the brand, captured through extensive research and reference to the archives, as well as stretch sessions with key Heinz personnel. 
More//…
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Wall 57 pays homage to the level of detail and craft that goes into each Heinz product, making use of a series of handmade tactile elements, all deeply connected with the heritage of Heinz. From the tomato seed and iconic ketchup bottle to the household fork and fridge, these well-known materials that make up the Heinz brand find a place on the wall.

Mark Atkins, Heinz R&D vice president Europe, who oversaw the project from the early concept, said: "Our aim for this area within the Innovation Centre was to create something intriguing, informative and inspiring. We wanted something as a central point for people upon entering the building, but we didn’t want a monument or corporate propaganda. 

“Acrylicize helped us discover what it really was we wanted to convey, starting with an initial concept of innovation. They have brought history to life and left room for more too!”
Joel Bearden, Heinz Brand Communication Manager, said: “I thought it was going to be a piece of Art but what it's turned into has taken a life of its own. What we now have before us is an eye-catcher that encapsulates not just the history of Heinz, but also the future.”
Wall 57 also makes creative use of lighting to add a sense of constant evolution and positive changeability; neon illuminates the keystones, enveloping the history of one of the world’s most famous brands in the spotlight it deserves.

Inspirational quotes by founder Henry John Heinz are peppered across the wall in celebration of the great entrepreneur and business mind driven by a deep-rooted commitment to innovation that Heinz maintains to this day.

“To do a common thing uncommonly well, brings success” – Henry John Heinz

Diversity is also celebrated throughout the feature piece with an inventive use of mixed media, including illustrations of iconic packaging by Georgina Luck. Heinz heritage is depicted through carefully selected imagery, retro packaging and a series of art and audio-visual installations, as well as an interactive text display.

Each of these compelling stories of the brand emanate from the portrait of H J Heinz, which sits at the centre of the creation, made from thousands of Heinz tomato seeds.

As a creative thinker, whose principles still hold strong to this day, Acrylicize made the bold decision to present H J Heinz’s ethos not as 'heritage', rather as a set of poignant principles and values, many of which inform the brand's innovations of today. In the place of a chronological timeline, viewers will find the old and new presented together on the wall to convey the constant and ever-present impact of the Heinz founder.

The wall is a feast for the senses celebrating all that is unique about one of the most cherished brands in the world.
Visit www.heinz57wall.com to watch the short film about the production and story behind Wall 57, plus interviews with the designers at Acrylicize.
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For further information on Wall 57 and Acrylicize, hi-res photography or for an interview with the project managers, please contact:
Jordanne Shackleton
Appear Here PR
jordanne@appearherepr.com
+44(0)7949 636 809
Notes to editors
About Acrylicize

Acrylicize are a specialist consultancy that create high concept art and interior features for residential and commercial spaces. Under the creative direction of James Burke, the collective combine a unique fusion of art and design to create truly engaging interior experiences from one-off art installations to entire art programs, interior graphics and large scale architectural features.

Their approach is hands-on and personal, overseeing all aspects of project management and installation. Each piece of work produced intrinsically tells a unique story about that particular client, celebrating their character, values and personality in order to positively connect people with their environment.

www.acrylicize.com 

About 57, the Heinz European Innovation Centre
Officially opened on April 18, 2013, the brand new Heinz European Innovation Centre in Nijmegen, The Netherlands, is the largest R&D facility for Heinz outside of the US.
The facility will be dedicated to driving innovation and new products that will excite consumers and customers in The Netherlands and across Europe, opening the door to the future of food for Heinz. 170 chefs, food-scientists, quality engineers and researchers will drive innovation across Europe in this centre.

The proximity to leading academic work in core areas of interest, as well as the location of its European offices and operations in the Netherlands, convinced Heinz management to build the centre in Nijmegen.
The building breathes full transparency, openness and entrepreneurship. It has state of art facilities including culinary kitchens, a sensory centre, microbiological lab and a pilot plant. 

Heinz named the Innovation Centre “57” as a tribute to its founder, Henry John Heinz, whose recipe for success consisted of four key ingredients: quality, innovation, value and integrity.

www.heinzinnovationcentre.com 
Discover the detail of Wall 57
Wall 57 is comprised of 57 windows into the world of Heinz. Discover the contents of six of those windows.
Field to Fork

“From Field to Fork” has been a mantra for the Heinz brand from the start, focusing on the handpicked quality of ingredients making their journey from the farms and fields all the way to our dinner tables. Acrylicize brought this to life through a tactile typography installation, using 1,200 culinary forks to spell out the saying. The canvas of genuine grass, as opposed to a print, was key to conveying the natural aspect of Heinz. The grass aspect offsets the metallic of the forks creating a unique and contrasting visual feel. 
Heinz Pickle Pin

The Pickle Pin was a revolutionary idea at the time of its conception and is exemplary of HJ Heinz's marketing genius. These lapel pins were given out at trade exhibitions as a 'freebie' by the Heinz staff; commonplace today for brands, but unheard of in this context at the time. These became so popular that other exhibitors accused Heinz of 'cheating' as they watched hundreds of people scramble to the stand to take a small part of Heinz away with them. To celebrate this innovation in marketing the wall proudly wears the original pickle pin, albeit adapted in size. The backdrop is a herringbone fabric commonly associated with suits that would have been worn by salesmen at the time.

Tomato Seed Portrait

The face at the centre of the wall is the man central to this incredible story - Henry John Heinz. Upon closer inspection, viewers will see that this one-of—a-kind pop portrait is made from tens of thousands of tomato seeds. This source material was one of Heinz’s most popular products and contributed to HJ's enormous success in both business and culinary terms. Framed with hessian sack fabric, it’s a fitting way to celebrate a man who made “common things, uncommonly well”. 

Heritage Wood

Wooden pallets can be found across the wall with hand-stencilled typography in keeping with original font and layout. These examples of industrial graphic design have been framed in their own right to celebrate their inherent beauty and to showcase their effective mix of form and function. 

57 Neon

The famous 57 neon sign sits on the roof of Heinz's History Center. The ‘57’ slogan was another example of Heinz marketing nous. This installation sees neon overlaying a traditional photograph of the building, creating a three dimensional effect to draw the viewer in.
Ketchup Bottles

91 of the iconic Heinz ketchup bottles assembled in a circular display to convey the life of a tomato from field to fork, through facts, quotes and images.
See videos of each of these elements and more at www.heinz57wall.com/discover.html  
Watch the behind-the-scenes blooper reel at http://vimeo.com/69070360. 
