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NOTES  

Jack renovates his shop

Jack is a well known man because of his involving attitude.

Jack dreams of transforming the self-built shop where he has spent many years and earned a lot of money.

He wants to change his business image: he has always sold traditional items, in the next future he wants to sell contemporary products.

His goal is involving people by new fascinating experiences and offering some suggestions for different requirements, in relation to customer taste and culture.

Jack’s proposal is not to spent too much money to reach his intent. 

He knows clearly what to do: he’s going to hung up a big poster in the building front and to paint the shop windows white, a very trendy colour today.

He sees his shop as a commercial building only; he doesn’t see any connection between the building and the town or the urban skyline. 

The building was built in the 1980s; it’s neither functional nor formally interesting and it appears as an unattractive suburban construction.

In the past years Jack sold a lot of goods in that building and, as people know, never change a winning solution. It’s Jack’s thinking! Jack is a self-made Italian man!

The building is situated on a busy street, with a modest quality commercial front.

Jack and Keen haven’t known each other for a long time. Keen is a success-seeking interior designer. In a short time, they have become good friends and it even seems that they have known each other forever. Jack involved Keen in his project. In the beginning Jack acted as if he was able to manage the job by himself,  but later he decided to give complete operational freedom to his friend.

Keen immediately started looking towards Jack’s objective (attract people inside shop by small costs) and, at the same time, trying to give an urban interest to the job. Keen’s topic so far has been to deny, to contest, to transform the currently ordinary buildings and give a little contribution to a new town appearance. 

From 1950s Veneto District urban planning has been modest and often the suburb architecture is poor. 

Urban plants are really difficult to change, but building transformations can make towns more enjoyable.

This is a general slogan but, what is the right way to transform Jack’s shop?

Considering that Keen could not undertake big transformations because of budget limitations, he thought to leave the existing building as it was and to introduce a new architectonic look with particular features.

The formal intention was to keep all building parts such as mouldings or offsets and, at the same time, to “deny” the building as a whole.

The idea was to submerge the building in a black colour box and, in this way, to deny it, keeping it at the same time.

There was also the question of inserting a new object in a “denied” building, sending a strong message.

The choice was to introduce a new technological and light solution, something which could be appreciated in different ways.

The idea was to work with tubes, grids and metallic cable structures. The structure had to be separated from the building and elevated above the ground floor. A wooden passage had to allow customers to look into shop windows.

The new construction seems to roll outwards overhanging the building. It doesn’t cover the building completely and allows to look at its shape and get a strong formal suggestion.

The irregular grid structure allows to look at the building, its walls and the sky in very different ways. 

The metallic structure is illuminated by led spotlights placed upon the structure and oriented downwards, which form a little light band around the building.

It’s possibile to change spotlights intensity and colour, aiming at different visual emotions. A DMX software allows to plan the light variation, as far as colours, fade, intensity and timing are concerned.

The showroom was restyled with “neutral” characteristics in relation to selling goods: all walls, the ceiling and the shop furniture were coloured black, floors were changed with black tiles.

Three elements are foregrounded in these black rooms: a big panel in front of the main door, the  main staircase and the bathroom, which are all coloured in gold. The gold color emphasises the shop logo and the connection between the shop and its underground area.
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